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 1. INTRODUCTION 
 
 
‘Creative industries’ is a new category in academic, policy and industry discourse. 
It can claim to capture significant ‘new economy’ enterprise dynamics that such 
terms as ‘the arts,’ ‘media’, and ‘cultural industries’ do not. The United Kingdom’s 
Creative Industries Mapping Document (Creative Industries Task Force, 1999 & 
2001) defined creative industries as ‘activities which have their origin in individual 
creativity, skill and talent and which have the potential for wealth and job creation 
through generation and exploitation of intellectual property’. These activities 
include: Advertising, Architecture, Arts and Antique Markets, Crafts, Design, 
Designer Fashion, Film, Interactive Leisure Software, Music, Television and 
Radio, Performing Arts, Publishing, and Software. This is a useful starting point, 
but further work is required in order to inform R & D strategies and policy settings 
suited to Australia. 
 
Academic research has placed the economic and social benefits of creativity on 
the policy agenda. This theme has been developed into cultural policies, typically 
entailing the application of neoclassical economics to the arts. An historical shift 
away from subsidised ‘public arts’ and broadcast-era media, and towards 
creativity, is under way. In order to understand this transition — and provide a 
basis for evidential policy making and evaluation — empirical data at national and 
state levels is essential. 
 
The Music Industry Development and Brisbane’s future as a Creative City report, 
by Flew et al. (2001) was a preliminary attempt to quantify the creative industries 
in a geographical area. Based on secondary data and selected structured 
interviews, it highlighted planning and, in particular, zoning issues as the barriers 
to development. However it is worth noting that the focus of the study was 
Brisbane and popular music. 
 
Building on that work, the current report has examined a range of functions in the 
Queensland music industry, including music performance, recording, publicity, 
venues, record production and distribution, recording studios, manufacturing, 
distribution and retail. It has also looked at Queensland music venues and other 
Introduction 
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sites for the production and distribution of music, such as festivals. The primary 
focus of the project was upon music activities taking place with the geographical 
region of Queensland, although it was recognised that the music industry is 
networked regionally, nationally, and internationally. It is part of an ongoing wider 
study to map the creative industries in Queensland1 (see Appendix B for a 
description of the sample database and questionnaire). 
 
The current report provides, for the first time, a definitive empirical basis for policy 
making and evaluation at local regional and state levels. It also provides an 
insight into the interrelationships in the industry in Queensland. ‘Queensland’s 
Music Industry: The Basics’ is the first of a series of publications to support the 
general understanding and development of the creative industries in 
Queensland.2 
 
                                                
1 The study, ‘Creative Industries in Queensland: Cluster mapping and value chain analysis’, by S. 
Cunningham, J. Hartley, G. Hearn and J. Radbourne, is funded by an Australian Research Council 
Linkage Grant. 
 
2 The two additional reports are: ‘Queensland Music Industry Value Web: From the Margins to the 
Mainstream’ by I. Rogers, A. Ninan, G. Hearn, S. Cunningham and S. Luckman. CIRAC, 
Queensland University of Technology, 2004;   ‘Queensland Music Industry Trends: Independence 
Day?’ by A. Ninan, K. Oakley and G. Hearn. CIRAC, Queensland University of Technology, 2004. 
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 2. DEFINITIONAL FRAMEWORKS 
 
 
This report is informed by international perspectives of the term ‘creative 
industries’, particularly as developed in the UK, but follows the ABS’s Australian 
Culture and Leisure Classifications (ACLC) and the Australian and New Zealand 
Standard Industry Classification (ANZSIC) system. The report covers ‘music’ in 
the creative industries, as defined in the ACLC. The code map for building the 
sample frame for this study is explained below.  
 
The ACLC (ABS 2001, Cat: 4902.0) provides a useful basis for defining the 
creative industries within the Australian context. It consists of four Divisions: 1. 
Heritage, 2. Arts, 3. Sport and Physical Recreation, and 4. Other Culture and 
Leisure. Under each division is a number of Groups and, at the finest level of 
categorisation, Classes. As Appendix indicates, the Heritage and Arts divisions 
are of particular relevance to the creative industries, as is one Group within the 
Other Culture and Leisure Division. Unfortunately, the ABS has not yet classified 
the statistical data it collects using the ACLC, and so it is necessary to use 
classifications from ANZSIC. The ABS provides a concordance between the 
ACLC and the standard classification of businesses, ANZSIC, also shown in 
Appendix C.  
 
Examination of the concordance reveals that some of the ANZSIC sectors have 
only partial (and in some instances, very small) inclusion in the ACLC. 
Nevertheless, building upon the ABS work provides the most consistent and 
comprehensive approach to defining the creative industries within the Australian 
context.  
 
Queensland’s music industry is covered by Music Composition and Publishing 
(ACLC 23), plus parts of Performing Arts 22 (including all of Music Performance 
ACLC 221; but other parts could be implicated), ACLC 27 Other Arts, 45 
Community and Social Organisations, and 46 Other Culture and Leisure 
Services. The music industry as such does not fall within just one ACL 
Classification. However, an examination of the concordance reveals that the 
ANZSIC and ACLC codes do not clearly represent or aggregate some of the new 
Definitional Frameworks 
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and emerging specialisations in the contemporary music industry in Queensland 
under older non-transparent codes. For example, in the concordance, new and 
emergent Queensland music industry activities (Live Sound Rehearsal Rooms, 
Live Sound Engineering Services, Studio Based Sound Engineering Services and 
CD-Mastering) have been aggregated and made non-transparent under the 
ACLC code ‘279 Arts n.e.c.’. This ACLC code in turn relates to aggregated 
ANZSIC codes (9259 Services to the Arts n.e.c. and 9259 Sound Recording 
Studios) in Appendix C.  
 
To address this we developed a new coding system — CIRAC MUSIC 
INDUSTRY CODES (CMIC) (Column (1) of Appendix C) — to disaggregate and 
reorganise all sectors of an emerging Queensland music industry and to help 
transparently represent emerging industries in existing ACLC and ANZSIC 
categories. In this light, the CMIC help to build upon ABS classifications to 
provide the most consistent and comprehensive approach to defining the ‘music 
segment’ of the creative industries within a Queensland context.  
 
The 32 CMIC categories were developed in consultation with Queensland’s 
music industry advocate, Q Music, and represent a robust and exhaustive 
description of music industry activities. An example of the CMIC concordance to 
the ACLC and ANZSIC codes is given below.  
 
 
CMIC (1) ACLC (2) ANZSIC (3) 
1. Music composition 
(including Composers  
& Songwriters) 
231  
Music Composition 
9242  
Creative arts 
2. Music performance 
(Artists & Bands) 
221  
Music Performance 
9241 Music and  
theatre productions 
 
Source:  ACLC and ANZSIC data derived from the Australian Culture and Leisure Classifications 
(ACLC: ABS 2001 Cat: 4902.0); CMIC developed by CIRAC, 2002. 
 
Definitional Frameworks  
 
 
 8 
 
 Queensland’s Music Industry Basics: People, Businesses and Markets 
 2.1 Regional Context 
 
Half the businesses included in the survey were located in Brisbane, with a 
further 10% drawn from both the Sunshine Coast and Gold Coast regions. The 
remaining sample was drawn from all other regions of Queensland, but very few 
Central Coast region businesses provided data. 
 
 
2.1.1  Description of the Businesses (small to medium enterprises, the 
Australian definition, European Union definition) 
Of the 353 businesses sampled, 174 (49.3%) reported that they were members 
of a music industry association, while 165 (46.7%) reported that they were not. A 
small number (14, or 4.0%) indicated that they were unsure of their membership 
status. Close to 40% of businesses sampled were sole traders, with a further 
17% being partnerships. Only 4% of businesses were publicly listed companies, 
while 17.8% were privately owned but with an incorporated structure. Within the 
sample, 2% of respondents were government agencies. Approximately 15% of 
organisations were clubs, societies, or associations.  
 
The majority of organisations (77.3%) were for-profit businesses, while 21.2% 
were not-for-profit organisations. As expected, in excess of 90% of sole traders, 
partnerships, and privately owned incorporated companies were for-profit 
organisations. In contrast, 94% of clubs, societies and associations were not-for-
profit organisations. The main work of the organisations was conducted by paid 
staff (including owners) in 68% of organisations, and by volunteers in 12% of 
organisations. Of all the organisations in which volunteers perform the main work, 
approximately 50% were clubs, societies or associations, with the remaining 
volunteer workers scattered among the other organisation types in quite low 
numbers. The majority of organisations (96%) reported having geographical sites 
in Queensland, with very few organisations operating sites outside Queensland. 
The majority of organisations (76.7%) operated only one site, 11.1% operated 
two sites, and 12.2% operated three or more sites.  
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 3. OVERALL SUMMARY OF THE INDUSTRY 
 
 
Appendix A details the findings of the survey 
 
 3.1 People, Work, and Training 
 
The music sector in Queensland is a significant employer, with 71.4% of music 
related enterprises employing full-time, part-time or casual paid staff members. 
Over half of those (57.7%) that do retain paid staff employ them on a full-time 
basis. Data collected showed, overwhelmingly, that music businesses in 
Queensland are typically micro-enterprises employing between 0 and 5 full-time 
staff members. Roughly 70% of these enterprises employed women on either a 
full-time or part-time basis. In addition, a large proportion of music businesses 
(41.7%) also paid wages to freelance or self-employed workers who provide 
services to the enterprise. It is also worth noting that 29.1 % of enterprises 
reported the use of volunteer staffing. 
 
Just under half (42.3%) of music enterprises in Queensland engaged in training 
activities in the previous financial year. The majority of this training took the form 
of ‘on-the-job’ training, but some music businesses also provided more 
formalised in-house training and/or took advantage of privately provided and 
publicly funded (or subsidised) training opportunities. In the majority of cases this 
training was paid for by the employer.  
 
 
 3.2 Organisational Profile, Resources, Investment Activities & Development Issues 
 
Music enterprises in Queensland are predominantly for-profit organisations with a 
core business involving multiple activities. Almost half of all respondents (49.1%) 
cited music performance as their primary activity. The majority of these 
enterprises began carrying out their business in the 1990s. Approximately half of 
all enterprises are home based operations, with the remainder owning (20.2%) or 
leasing (26.1%) their premises. A large proportion of these businesses are co-
Overall Summary of the Industry  
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located close to other similar enterprises, indicating that music workers tend to 
live and work in certain geographic precincts.  
 
The majority of these organisations derive their income from the sale of services, 
making Queensland music a largely service based concern. A significant number 
(33.1%) of businesses surveyed also derived income from the sale of goods. 
Another source of income for music business was grant funding, with 25.2% of 
respondents receiving financial support, predominantly from government 
agencies. The utilisation of grant funding by music enterprises can be seen to be 
increasing, especially among those who have previously received support.  
 
Over half of all enterprises surveyed made some form of financial investment in 
their business during the 2002 financial year. Investment in computing resources 
was notably high; on the other hand, investment in marketing of products and 
services appeared low, with only 27.5% participation in this area.  
 
Respondents were queried about difficulties experienced by their organisations. 
The most frequently occurring issues were access of investment capital, 
distribution (and sales outlets) and differing geographical outlets; micro-
businesses in particular also experienced problems accessing appropriate 
business services and advice. Many enterprises cited the current economic 
climate and audience/market development problems as hindrances to their 
business development.  
 
 
 3.3 Geography and Markets 
 
Almost half (53.5%) of all responding music businesses had only Queensland 
based customers. The remaining businesses looked outside the state for 
customers, mainly to New South Wales and Victoria. A smaller number (26.6%) 
retained significant customer bases outside Australia in areas like Europe/UK, 
North America, Asia, and in New Zealand. Distribution of customer base appear 
Overall Summary of the Industry 
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to correlate to organisational size, with larger enterprises being those that more 
frequently export their services outside Queensland. The majority of the firms 
(75.4%) surveyed operated out of a single location within Queensland. 
 
  12 
 
 Queensland’s Music Industry Basics: People, Businesses and Markets 
 4. SUMMARY AND CONCLUSIONS 
 
 
■ Queensland’s music industries are dominated by micro-businesses (0-5 full 
time employees), with more than half operating as sole traders or 
partnerships. The majority operate from home based premises. While about 
one-fifth are incorporated enterprises, the majority are privately owned.  
■ In the last three years, the music industry’s rate of growth has declined 
(17.8%) when compared to its 30.6% growth rate for the 1995-1999 period 
(the highest rate since 1970). 
■ The majority of the music businesses are physically located in South East 
Queensland. 
■ The majority are engaged in music performance in some form. Most 
enterprises engage in several music business activities which span the value 
chain.  
■ The majority of music enterprises employ some core staff beyond the 
owners. 
■ There are very few large employing enterprises; those that are large 
employers are most likely to be incorporated enterprises. 
■ Slightly less than half the enterprises engage in staff training. Of these, the 
majority are publicly listed incorporated enterprises; fewer micro-enterprises 
engage in training. 
■ On the job training is the most common form of training provided, although 
few enterprises provide only this form of training. Of enterprises training staff, 
approximately one-third provide their own training, with two-thirds accessing 
training from elsewhere. In about 50% of enterprises, employers paid for the 
training. 
■ Nearly one-quarter of enterprises reported an income of $25,000 or less, 
which is insufficient to provide a full wage for a single person. The majority of 
these low income businesses are sole traders or partnerships. 
Summary and Conclusion 
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■ There were very few large income enterprises (>$1 million), with those 
reporting large incomes mainly being incorporated companies. The most 
frequent source of income was the provision of services, including 
performances and entertainment services. 
■ Approximately one-quarter reported receiving external support in the form of 
a grant, sponsorship, or in-kind support. Government agencies were the 
most usual source of grants, although these provide a minority of income for 
most enterprises receiving them. Private individuals and businesses were the 
source of most non-grant financial support and in-kind support. 
■ About half of the enterprises made a financial investment of some kind in 
their business, most commonly in IT software or hardware. Investment in 
marketing was low, with a greater proportion of enterprises with interstate 
customers investing in marketing. 
■ A greater proportion of enterprises located in SEQ reported problems with 
access to capital, distribution networks, sales and market outlets than was 
reported by those outside of SEQ. These and other business problems were 
more likely to be reported by micro-businesses than by businesses of larger 
sizes. 
■ About 50% of enterprises are co-located, and these enterprises report 
benefits from co-location of sharing and learning new information and skills 
and acquiring new customers. 
■ The general economic climate was seen as a hindrance to business 
development, but nearly half of enterprises reported attracting customers as 
a problem. Despite this, the majority of these enterprises did not invest any 
money in marketing their services or products. 
■ The customer base for just over half the enterprises was solely within 
Queensland, with NSW and Victoria being the main interstate markets. 
Nearly one-quarter of the enterprises had overseas customers, primarily in 
Europe/UK, and North America. 
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 APPENDIX A 
 
 
This appendix reports the main findings of the study. All data and details of the 
questionnaire are available from the authors. 
 
A Detailed Consideration of People, Work, and Training in Queensland’s 
Music Industry 
 
 
 Appendix A1: Employment Profiles 
 
 
Figure 1: Employment Type 
 
 
 
% of Total Enterprises Responding “Yes” to this Employment Type Question 
 
 
■ 71.4% of enterprises reported employing at least one profiled type of “full-
time”, “part-time”, or “casual” paid staff, leading to the inference that 28.6% 
are non-employing any core staff beyond the enterprise owners. This 
compares with ABS reports that 50.0% of businesses in Australia are non-
employing with respect to core staff beyond the owners (ABS: Small 
Business in Australia, 2001 (1321.0)). 
Appendix A 
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■ 57.7% of enterprises employed full-time staff. 
■ 41.7% of enterprises reported employing self-employed/freelance staff. 
These are staff who are not employees of the enterprise but provide services 
to the enterprise: 
□ Of these enterprises, 34.2% employed no women as freelance staff; and  
□ 90.0% of these enterprises employing no female freelance staff were 
micro-business with 1-5 full-time staff. 
■ 29.1% of enterprises reported using volunteers. 
 
 
Figure 2: Distribution of Different Employment Types 
Across Enterprises Classified by Size 
 
 
 
Number of Staff Working in the Enterprise (Size Proxy) 
 
 
■ Micro-businesses (employing 0-5 full-time staff) account for 86.0% of 
enterprises.  
■ Other small businesses (employing 6-20 full-time staff) account for 9.2% of 
enterprises. 
Appendix A  
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■ Large businesses (more than 100 full-time staff) account for 2.0% of 
enterprises. 
■ 30.0% of enterprises with part-time staff employed no part-time female staff. 
■ 31.2% of enterprises with full-time staff employed no full-time female staff: 
□ 98.4% of these were micro-businesses employing 1-5 full-time staff; and 
□ in 47.8% of SME’s with full-time staff (6-100 full-time employees), more 
than 50% of employees were women. 
■ For 34.4% of enterprises with part-time staff, females accounted for 75-100% 
of part-time staff. 
 
 
Figure 3: Type of Enterprise that is an Employer 
 
 
 
% of Enterprises that were Employers beyond their Owner-Managers 
 
 
■ All educational institutions and nearly all incorporated companies were 
employers beyond their owner-managers. 
 
 
Appendix A 
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■ Incorporated companies (either publicly listed or not) accounted for: 
□ 66.7% of enterprises with 11 or more full-time staff, and 50.0% of 
enterprises with 11 or more part-time staff.  
■ Privately owned incorporated enterprises accounted for: 
□ 30.8% of enterprises with 11 or more casual staff, and 44.7% of 
enterprises employing 11 or more freelance staff. 
■ Clubs, societies or associations accounted for: 
□ 35.9% of enterprises with 11 or more casual staff, and 54.1% of 
enterprises with 11 or more volunteers 
Appendix A  
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 Appendix A2: Training 
 
 
■ 42.3% of all enterprises had engaged in training activities in the previous 
financial year, including: 
□ 86.7% of publicly listed incorporated companies; 
□ 45.3% of privately owned incorporated companies; 
□ 55.8% of clubs, societies, and associations; 
□ 30.5% of sole traders and partnerships; 
□ 36.8% of micro-businesses (0-5 full-time employees); 
□ 78.8% of other small businesses (6-20 full time employees); and 
□ 76.9% of medium sized enterprises. 
 
 
Figure 4: “For those who received training, who Paid for the training?” 
 
 
Appendix A 
 
 
19 
 © 2004 Creative Industries Research and Applications Centre, QUT 
■ Of enterprises that engaged in training: 
□ 68.2% provided on the job training; 
□ only 13.6% used on the job training as the sole type of training activity; 
□ 37.7% of enterprises provided the training themselves; 
□ in 69.2% of publicly listed companies and 62.1% of privately owned 
companies, the employer paid for the training; and 
□ 92.7% reported the training accessed was appropriate to their needs. 
 
 
Figure 5: “For those who received training, who Provided the training?” 
 
 
 
 
■ Clubs, societies and associations (51.7%), and government agencies 
(50.0%) were slightly more likely than other types of enterprises to provide 
their own training.  
■ The proportion of enterprises providing their own training was consistent 
across organisations of differing employment size and income level: 
□ 21.9% of enterprises accessed training that was directly publicly funded 
or subsidised;  
□ 18.5% accessed training from a private provider; 
Appendix A  
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□ 38.5% of publicly listed companies accessed the training from a private 
provider; and 
□ employers paid for the training in 51.0% of enterprises. 
Appendix A 
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 Appendix A3: A Detailed Consideration of Organisational Profile, Resources, Investment Activities & Development 
Issues in Queensland’s Music Industry 
 
 
 Appendix A3.1: Organisational Structure 
 
 
Figure 6: Type of Enterprise 
 
 
 
% of Total Enterprises that were of this particular Type of Enterprise 
 
 
■ Sole traders and partnerships comprised 55.7% of total enterprises.  
■ Government agencies comprised 2.5% of all enterprises, with local, state 
and federal levels all having a presence. 
■ 14.6% of total enterprises were clubs, societies or associations. 
■ 77.3% of all enterprises were for-profit businesses. 
Appendix A  
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 Appendix A3.2: Business Activity 
 
 
 
■ Respondents were asked to indicate those music related activities that are 
their primary or secondary activities, as well as those activities they do not 
engage in. 
■ 75.4% of enterprises engaged in multiple activities, with an average of 
approximately three primary and four secondary activities.  
■ Music performance by bands, orchestras or artists was a primary activity of 
49.1% of enterprises. 
■ A further 17.4% of enterprises reported music performance by bands or 
artists was a secondary activity of the enterprise. 
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 Appendix A3.3: Year Business Began Current Main Activity 
 
 
Figure 7: Year Business Began 
 
 
 
% of Total Enterprises that Began Business during these Years 
 
 
■ 30.3% of enterprises commenced the current main activity between 1995 
and 1999. 
■ 32.2% of enterprises have been carrying out their main activity since before 
1990. 
■ 17.4% commenced their main activity within the previous three years. 
 
Appendix A  
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 Appendix A3.4: Business Income 
 
 
Figure 8: Approximate Gross Income for the year ending 30 June 2002 
 
 
 
% of Total Enterprises that had Gross Income in these Income Bands 
 
 
■ 29.1% of enterprises did not reply to this question. 
■ 3.4% (12 businesses) reported that the enterprise has no income, of which: 
□ 41.6% (5) were sole traders or partnerships; 
□ 33.3% (4) were clubs, societies or associations; 
□ one was a government agency; one was a privately owned incorporated 
company; and one did not report the form of organisation; 
□ 83.3% (10) did not employ staff, while two others were micro-
businesses; and 
□ seven were not-for-profit enterprises. 
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■ 27.7% of enterprises reported income of $25,000 or less: 
□ 61.6% of these were sole traders, and 21.2% were partnerships. 
■ 7.8% reported income over $1 million, of which: 
□ 42.9% were privately owned companies; 
□ 17.9% were publicly listed companies; 
□ 17.9% were clubs, societies or associations; and 
□ 9.7% were sole traders or partnerships. 
■ Compared to the previous year: 
□ 38.9% reported their income had risen; 
□ 28.9% reported their income had stayed the same; and 
□ 20.2% reported their income had fallen. 
 
 
Figure 9: Sources of Income in the Last Financial Year 
 
 
 
% of Total Enterprises Responding “Yes” to having this Source of Income 
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■ 83.8% of enterprises reported income from the sale of services, including 
performances and entertainment services. 
■ 33.1% reported income from the sale of goods. 
■ Copyright and licence fees contributed to income for only 4.2% of 
enterprises, indicating a small proportion of enterprises received royalties for 
music. 
■ These data indicate the music industry operates as a service industry. 
 
■ 24.9% of enterprises (89) received some kind of support in the year ending 
30 June 2002: 
□ 15.7% (56) received a financial grant; 
□ 9.5% (34) received non-grant financial support; and 
□ 11.8% (42) received non-financial support in the form of equipment or 
services. 
■ Of the enterprises that received support of any kind: 
□ 59.6% (53 enterprises) received one form of support; 
□ 32.6% (29) received two forms of support; and 
□ 7.8% (7) received three forms of support. 
 
■ Grants were most commonly received from government agencies. 
□ 40 (71.4% of grant recipients) received a grant from at least one level of 
government. 
■ For 53.6% of enterprises that had received a grant, that grant made up 
between 1 and 25% of their total income. 
■ For 16.0% of enterprises, grant income totalled more than 50% of their total 
income. 
 
■ Of the enterprises that received a grant: 
□ 37.5% reported that their grant income had risen; 
□ 26.8% reported their grant income stayed the same; and 
□ 16.1% reported their grant income had fallen. 
Appendix A 
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■ 34 enterprises received some financial support apart from grants. 
■ Private individuals and businesses have been the source of most non-grant 
financial sponsorships. 
■ Of the 35 enterprises that received non-grant financial support: 
□ 26 of these enterprises received this sponsorship from a private 
individual and/or a private business; with the remaining 9 enterprises 
receiving this sponsorship from a government body. 
Appendix A  
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 Appendix A3.5: Equipment and Support Services 
 
 
■ 42 enterprises received non-financial forms of support. 
■ Private individuals and businesses were the source of most of the non-
financial support. 
■ Of enterprises receiving this support: 
□ 38 enterprises received this sponsorship from a private individual and/or 
a private business; with a further— 
□ 7 enterprises received support from a government body. 
 
 
Figure 10: Organisational Support (assistance in running enterprise) 
in the year ending 30 June 2002 
 
 
 
% of Total Enterprises Responding “Yes” to having Assistance from this Source 
 
 
■ 42.6% of enterprises had received organisational support from at least one 
source. 
Appendix A 
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■ 12.3% of enterprises had received organisational support from a financial 
institution. 
□ 22.4% enterprises had received organisational support from an industry 
association. 
Appendix A  
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 Appendix A3.6: Business Investments 
 
 
■ 52.1% of enterprises made a financial investment of some kind in their 
business for the year ending 30 June 2002. 
■ Investment in computing related areas was high, with: 
□ 40.3% of enterprises investing in computer hardware; and 
□ 37.3% of enterprises investing in some type of software. 
■ 18.2% invested in research and development of products or services. 
■ 14.6% invested in market research: 
■ 34.1% of enterprises with customers outside Queensland invested in 
marketing their service or product, compared to 21.7% who did not have 
customers outside Queensland. 
■ 41.2% of enterprises invested in non-computer related equipment. 
Appendix A 
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 Appendix A3.7: General Business Problems 
 
 
Figure 11: General Business Problems 
 
 
 
% of Total Enterprises Responding “Yes” to having experienced this Business Problem 
 
 
■ There were differences between enterprises located in SEQ and those 
outside the South East corner: 
□ 29.3% of SEQ enterprises reported accessing money for investment as 
a problem compared to 15.1% of non-SEQ enterprises; 
□ 19.9% of SEQ enterprises reported accessing a distribution network as a 
problem compared to 7.5% of non-SEQ enterprises; 
□ 21.1% of SEQ enterprises reported accessing appropriate sales outlets 
as a problem compared to 12.9% of non-SEQ enterprises; and 
□ 27.0% of SEQ enterprises reported accessing different geographical 
markets as a problem compared to 11.8% of non-SEQ enterprises. 
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■ Micro-businesses. Specifically: 
□ 20.2% of micro-businesses reported accessing appropriate business 
services or advice as a problem compared to 8.3% of non-micro-
businesses; 
□ 28.7% of micro-businesses reported accessing money for investment as 
a problem compared to 8.3% of non-micro-businesses; 
□ 17.9% of micro-businesses reported accessing a distribution network as 
a problem compared to 8.3% of non-micro-businesses; 
□ 22.8% of micro-businesses reported accessing appropriate sales outlets 
as a problem compared to 0.0% of non-micro-businesses; and 
□ 25.1% of micro-businesses reported accessing different geographical 
markets as a problem compared to 14.6% of non-micro-businesses. 
■ There were no differences between small (excluding micro-businesses), 
medium, and large businesses. 
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 Appendix A3.8: Business Locations 
 
 
Figure 12: Types of Premises serving as Main Business Location 
 
 
 
 
■ 51% of music enterprises are home based. This compares to the 20% of 
employed persons in Australia working from home (ABS 2000: 6275.0 
Locations of work, Australia): 
□ Of these music enterprises, 63.1% are sole traders and 22.9% are 
partnerships. 
■ 20.2% of enterprises own the premises from which they operate: 
□ Of these, 33.3% are privately owned companies, 9.7% are publicly listed 
companies, and 26.4% are clubs, societies or associations. 
■ 26.1% of enterprises lease their work premises: 
□ Of these, 28.0% are privately owned companies, 26.9% are clubs, 
societies or associations, and 31.2% are sole traders or partnerships. 
■ 81.3% of sole traders and 68.3% of partnerships work from their own home. 
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■ 44.5% of enterprises were co-located closely to others of a similar kind. This 
included: 
□ 37.4% of all sole traders, 51.7% of partnerships, and 52.0% of 
incorporated companies. 
■ The region in which the enterprise was located did not affect the likelihood of 
co-location (43.0% reported co-location in South East Queensland compared 
to 48.4% of enterprises located outside of South East Queensland). 
■ Of those who were co-located, the most frequently cited benefits were 
reported as: 
□ sharing (55.3%) or learning (52.8%) new information and experiences;  
□ sharing or learning new skills; and 
□ acquiring new customers. 
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 Appendix A3.9: Business Development Problems 
 
 
■ The problems most frequently cited as hindering development of the 
enterprise were economic climate (50.7%), attracting customers (43.1%), 
and finding funding (40.1%). 
■ Of the 43.1% of enterprises reporting attracting customers as a problem: 
70.1% of these did not invest in marketing of their product or service, and 
80.8% did not invest in market research. 
■ Finding funding was reported as a problem for: 
□ 62.5% of enterprises that had received a grant in the previous financial 
year, compared to 36.6% of enterprises that did not receive a grant. 
□ 28.1% of privately owned incorporated enterprises, compared to close to 
40% of sole traders, partnerships and publicly listed companies. 
□ 43.0% of enterprises located within South East Queensland, compared 
to 32.3% of enterprises located in regional Queensland. 
■ Enterprises that were co-located reported no less difficulty in attracting 
customers (40.3% of enterprises) than did enterprises that were not co-
located (41.8% of enterprises). 
■ The need for capital investment did not appear to be great as the other 
business development problems, with: 
□ only 17.4% of enterprises indicating finding suitable premises was a 
problem; and 
□ access to appropriate equipment and technology cited by 15.4% of 
enterprises. 
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 Appendix A4: A Detailed Consideration of Geography and Markets in Queensland’s Music Industry 
 
 
Figure 13: In which States of Australia were MAIN users/customers based? 
 
 
 
% of Total Enterprises Responding “Yes” to these States of Australia 
 
 
■ 46.5% of enterprises had customers outside of Queensland, comprising: 
□ 51.4% of enterprises located within SEQ; 
□ 33.7% of enterprises located outside of SEQ; 
□ 71.4% of publicly owned companies; 
□ 61.9% of privately owned companies; 
□ 43.9% of sole traders; and 
□ 47.5% of partnerships. 
■ NSW (43.1%) and Victoria (30.5%) were the main non-Queensland locations 
of customers. 
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■ 13.0% of enterprises had customers in all states of Australia. This included: 
□ 28.6% of publicly owned companies; 
□ 20.6% of privately owned companies; and 
□ 7.2% of sole traders. 
 
 
Figure 14: Main customers based in Countries other than Australia 
 
 
% of Total Enterprises Responding “Yes” to these Countries/Continents 
 
 
■ 26.6% of enterprises have customers in countries other than Australia, 
including: 
□ 37.5% of privately owned corporations; 
□ 26.7% of publicly owned corporations; 
□ 22.6% of sole traders and partnerships; and 
□ 17.3% of clubs, societies or associations. 
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■ Of the enterprises that have overseas customers: 
□ 60.0% had customers in Europe/UK (16.0% of all enterprises); 
□ 54.7% had customers in North America (14.6% of all enterprises); 
□ 37.9% had customers in Asia (10.1% of all enterprises); and 
□ 32.6% had customers in New Zealand (8.6% of all enterprises). 
 
 
Figure 15: Number of Locations of Operation for Music Enterprises 
 
 
% of Total Enterprises Responding “Yes” to Locations of this Number 
 
 
■ 75.4% of enterprises operated from only one location. This included: 
□ 80.1% of sole traders and partnerships; 
□ 54.4% of incorporated businesses; 
□ 94.2% of clubs, societies and associations; 
□ 28.6% of educational institutions; 
□ 88.9% (8 out of 9) of government agencies; 
□ 73.8% of enterprises located within SEQ; and 
□ 80.6% of enterprises located outside of SEQ. 
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■ 11.2% of enterprises operated from two locations. 
■ 5.9% enterprises operated from six or more locations. 
□ of these, 47.6% were sole traders or partnerships in which the main 
activities involved travelling performances; and 
□ 28.6% were privately owned companies. 
 
 
Figure 16: Non-Queensland States housing Firms with Multiple Sites 
 
 
 
% of Total Enterprises Responding “Yes” to these States of Australia 
 
 
States of Australia where business sites are located:  
■ 99.2% of enterprises operated from sites within Queensland. 
■ 8.7% of enterprises operated from sites in a state outside Queensland. 
Sites on continents other than Australia: 
■ 3.9% (14) of enterprises operated sites on continents other than Australia. 
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 APPENDIX B 
 
 
 1. Methodological Approach to Data Collections 
 
 
1.1 Sample database 
There is no comprehensive and verifiable list of the enterprises that comprise the 
music industry in Queensland. To develop a list, two sources were used: the 
Green Pages, a business listing based upon the Yellow Pages; and the members 
of the peak contemporary music industry body in Queensland. A survey was 
administered via telephone interviews, and the industry body members were 
surveyed using an on-line (web) survey. Details of the two samples are given 
below. 
 
Green Pages Sample: The contact list from the Green Pages codes all entries 
into ABS ANZSIC categories. The Green Pages software interface draws a 
relevant sample of names and their details via searching (based on ANZSIC 
codes) a backend electronic database which houses up-to-date entries of all 
extant businesses, organisations, firms, and individuals listed in the Yellow and 
White Pages for Queensland. (The Green Pages matching of entires to relevant 
ANZSIC codes involves a significant degree of researcher/database enterer’s 
judgement, using cues like the ‘declared specialties’ of the business which are 
provided by business owners when registering their entries with the company.)  
Those ANZSICs of relevance to the music industry were selected, and all entries 
for Queensland extracted. Where business names provided relevant information, 
the entries were further classified into the CMIC described in Appendix C. 
Businesses that were ambiguously named were contacted and clarification of 
their activities sought. Enterprises not falling within the music industry were 
excluded from the database.  
 
Enterprises whose activity appeared to fall within one of the first 26 CMIC were 
used in the study (2759 enterprises in all). The 26 selected business activity 
codes are primary to the music industry, with the remaining CIRAC activities 
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being auxiliary to the music industry. Many categories had few potential contacts 
and so an attempt was made to reach all enterprises. For categories with a larger 
number of potential contacts, random selection of respondents was used until 20 
respondents were successfully contacted. Thereafter, contact was attempted until 
categories were exhausted, except for those with very large numbers of contacts. 
The response rate was approximately 14.3%: the survey research company 
approached an initial respondent pool of N= 2021 for the survey and finished up 
with N=286 completed surveys.  
 
 
1.2 The questionnaire 
The questionnaire was modified and refined based upon the instrument used by 
Simon Roodhouse in his study of the Creative Industries housed in the Yorkshire 
and Humber regions of the U.K. The instrument was adapted for use in the 
Australian context, and for the music industry. Prior to being used, the instrument 
was piloted on a small number of enterprises which engaged in different types of 
activity. After each pilot interview, the questionnaire was revised to incorporate 
required changes. The first question was a filtering question, identifying 
respondents as being a part of the Queensland music industry; only those 
respondents so identified then completed the questionnaire. The questionnaire 
consisted of seven sections and is available from the authors. 
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 APPENDIX C 
 
 
CMIC, ACLC, ANZSIC Business Activity Concordance Table 
 
CMIC (1) ACLC (2) ANZSIC (3) 
1. Music Composition 
(incl. Composers & 
Songwriters) 
231 Music Composition 9242 Creative Arts 
2. Music Performance 
(Artists & Bands) 
221 Music Performance 9241 Music and Theatre 
Productions 
2423 Books and Other 
Publishing 
4. Music Publishing 232 Music Publishing 
7730 Non-financial asset 
investors 
2430 Recorded Media 
Manufacturing and 
Publishing 
5. Record Company or 
Label 
233 Record Companies 
and Distributors 
4799 Wholesaling n.e.c. 
2430 Recorded Media 
Manufacturing and 
Publishing 
6. Record Distribution 233 Record Companies 
and Distributors 
4799 Wholesaling n.e.c. 
9251 Sound Recording 
Studios 
7. Sound Recording 
Studios 
279 Arts n.e.c 
9259 Services to the Arts 
n.e.c. 
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CMIC (1) ACLC (2) ANZSIC (3) 
9251 Sound Recording 
Studios 
8. Sound Rehearsal 
Rooms 
279 Arts n.e.c 
9259 Services to the Arts 
n.e.c. 
9251 Sound Recording 
Studios 
9. Live Sound 
Engineering Services 
279 Arts n.e.c 
9259 Services to the Arts 
n.e.c. 
9251 Sound Recording 
Studios 
10. Studio-based Sound 
Engineering Services 
279 Arts n.e.c 
9259 Services to the Arts 
n.e.c. 
9251 Sound Recording 
Studios 
11. CD Mastering 279 Arts n.e.c 
9259 Services to the Arts 
n.e.c. 
9251 Sound Recording 
Studios 
12. Music Producer 279 Arts n.e.c 
9259 Services to the Arts 
n.e.c. 
13. Music Performance 
Venue 
226 Performing Arts 
Venues 
9252 Performing Arts 
Venues 
9330 Other Recreation 
Services 
14. Music Interest Club or 
Group 
451 Interest Clubs and 
Groups;  
9629 Interest Groups n.e.c. 
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CMIC (1) ACLC (2) ANZSIC (3) 
9621 Business and 
Professional Associations 
15. Music Advisory or 
Service Organisation 
464 Culture and Leisure 
Business, Professional and 
Labour Associations 
9622 Labour Associations 
9251 Sound Recording 
Studios 
16. Government Agency 
Administering or 
Supporting the Arts 
279 Arts n.e.c if 
government agency 
administering or supporting 
the arts 
9259 Services to the Arts 
n.e.c. 
17. Music Education or 
Training 
272 Arts Education 8440 Other Education 
7869 Business Services 
n.e.c. 
18. Artist Management and 
Representation 
462 Agent and Manager 
Services 
9259 Services to the Arts 
n.e.c. 
19. Event Management 463 Event Management 7869 Business Services 
n.e.c. 
20. Event Publicity & 
promotions (i.e., 
development of 
promotional concepts) 
463 Event management 7869 Business Services 
n.e.c. 
9251 Sound Recording 
Studios 
21. Festival Organisation 
and Management 
279 Arts n.e.c. 
9259 Services to the Arts 
n.e.c. 
9251 Sound Recording 
Studios 
22. Sounds and Lighting 
Equipment Hire 
279 Arts n.e.c 
9259 Services to the Arts 
n.e.c. 
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CMIC (1) ACLC (2) ANZSIC (3) 
9251 Sound Recording 
Studios 
23. Instrument Maker, 
Repairs or Sales. 
279 Arts n.e.c. 
9259 Services to the Arts 
n.e.c. 
24. Music Related Print 
Media — Print (e.g., 
music press, street 
papers) 
463 Event Management 7869 Event Management 
25. Music Related Print 
Media — Electronic 
(e.g., online media) 
463 Event Management 7869 Event Management 
9121 Radio Services 26. Radio Station 261 Radio Services 
9242 Creative Arts 
27. Printing and 
Distribution of 
Promotional Material 
463 Event Management 7869 Business Services 
n.e.c. 
28. Web and Multimedia 
Services 
Too vague to classify In if music oriented 
29. Drama 222 Drama  9241 Music and Theatre 
Productions  
30. Dance 223 Dance  9241 Music and Theatre 
Productions  
31. Music Theatre and 
Opera 
224 Music Theatre and 
Opera  
9241 Music and Theatre 
Productions  
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CMIC (1) ACLC (2) ANZSIC (3) 
32. Other Performing Arts 225 Other Performing Arts 9241 Music and Theatre 
Productions  
33. General Business 
Services to Music 
Industry n.e.c. 
Too vague to classify In if music oriented 
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CIRAC Research Reports is a series of occasional reports showcasing research 
undertaken in the Creative Industries Research and Applications Centre. 
 
Previous CIRAC Reports are available in hard copy from CIRAC (Tel: 07 - 3864 
3716) and a number of selected titles are also available online at: 
http://www.creativeindustries.qut.com/research/cirac/reading.jsp 
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